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response and treatment of social media “oversharers”.  Those who overshare on social media 

are often labeled derogatory terms including “crazy” or  “attention whore” and can sometimes 

experience consequences in other aspects of their life besides personal and social. 

Additionally, depending on the content of the posts, others' perceptions of that person are 

completely jaded by information they simply should not know or would never know if the if 

the poster did not post about it. Due to the nature of some posts that constitute “oversharing”, 

the poster can be at risk for potential legal consequences, breaking employment or school 

policies and preventing future enrollment or employment as well. Although some detrimental 

consequences of oversharing on social media originate from within the poster internally and 

stem from feelings of regret and vulnerability, the oversharer posts and how it affects micro 

and meso level social exchanges make it immensely sociological.
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“What compels young adults to 

overshare on social media?

What are the effects on the poster, 

those close to them, their 

following and social media in 

general? 

What are the overall 

consequences of these effects?”



II. Literature Review 
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What Compels Users to Overshare on 
Social Media? 
`
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Social Media to begin with is blurring the lines of privacy and communication daily. 

Some researchers argue that oversharing on social media is a product of the “push to be 

authentic” (Boag, Simon and Skelly, 2023,). The message to be “authentic” and “yourself” 

likely influences the information users choose to post, even if it means including intimate life 

details or experiences they otherwise would choose not to share. The push to make one's 

Instagram aesthetic more casual and less curated, translates to written posts, captions and 

comments as well. The article additionally suggests that within the vulnerability of 

oversharing, a new form of self care and coping mechanism is developed by the user. 

However, the same researchers sometimes attribute this to narcissism. It is suggested that in 

some instances oversharing is an attempt to become “famous without much achievement 

behind it…(Boag, Simon, Skelly, 2023 ). Based on literature review, it is likely that many 

oversharers feel the need to entertain, amuse or maintain a character, or particular persona, 

especially when analyzing the findings through the looking glass-self theory. It is clear for 

some oversharers, the aim is the shock factor, what is outrageous and unheard of to post that 

will then result in attention, social media interaction or potential “fame” or “go viral”.  Why 

Do People Overshare? also mentions that apps such as FaceBook often ask users “What's on 

your mind?” or “How are you feeling today, (User’s name)?”,asking questions makes the 

experience more personal and for some users these questions invite and prompt users 

who take the questions seriously to engage in them potentially resulting in conscious 



  or subconscious oversharing. The lines between personal journaling and public posting become 

blurred, for some this is their diary or the “modern digital age diary”.  take the questions 

seriously to engage in them potentially resulting in conscious or subconscious oversharing. The 

lines between personal journaling and public posting become blurred, for some this is their diary 

or the “modern digital age diary”. The article mentions mental health as well, and that many,  

including initiatives  such as the #MeToo movement, are using social media as a tool to share 

their stories of sexual harassment and assault while spreading awareness and becming social 

activist, obviously this is not an easy thing to do and the recognition of courage, bravery and 

strength people who overshare about sensitive topics such as mental health or discrimination 

receive may influence people to “overshare” even under vastly different circumstances. 

20



21

Social Media is also vastly different from in person or even phone call interactions. 

Sociologist believe that social media is appealing to users due to the various affordances, “the 

possibility for users to…” that come with most platforms including Asynchronicity, 

“communicate when it suits them, in real time (synchronously) or delayed (asynchronously) .”, 

Identifiability, ability to decide what degree of anonymity they maintain (if any), Cue 

manageability, being able to conceal or directly show visual and auditory cues (body language, 

tone, facial expression, gestures) while communicating with others, Accessibility, being able to 

easily find information and reach others, Scalability, being able to select the size of audience and 

who has access to personal posts, Replicability, “copying and sharing existing online content 

(Piotrowski,Valkenburg, 2017, 221).”  This reinforces that in addition to making social media 

appealing particularly to young people, these functions and features also affect oversharing, 

particularly, cue management, accessibility, and asynchronicity. Considering how asynchronicity 

is used in regards to social media, asynchronicity is likely enticing to oversharers because 

oversharing often appears to come from emotionally heightened states and impulses. Being able

Alyssa Milano, [Actress], posted to her twitter, October 15th, 2017 



to communicate and express your thoughts whenever prevents the individual from having 

time to reflect or think about the consequences of what they’re posting. Without instant 

and live posting, some who overshare  may have chosen to have not posted after calming 

down or reflecting. Concluding literature review, it is evident that cue management and 

being able to conceal auditory and body language creates a feeling of distance and 

disconnect, typing and posting what you’re writing feels vastly different and almost less 

real, in addition of being unable to tell their followers facial expressions, body language 

and full reaction (as they would in person).

As a result of the significance society has placed on social media, considering prior 

research and literature review, it is likely that many adolescent users unfortunately attribute 

their social media activity (amount of followers or friends, amount of likes and comments, 

what photos they post) to their self-worth because of Charles Cooley’s looking-glass self 

theory ; “The idea attributed to Cooley (1902) that our self-concepts are formed as 

reflections of the responses and evaluations of others in our environment is close to being 

an axiom within sociology(Gecas, Schwalbe, 1983, 77) .” When applying this theory to 

oversharing online, it indicates that some oversharing on social media may be an attempt 

to fulfill the image they believe others will not only approve of but think is “cool” along 

with reinforcing the sociological undertones of social media and oversharing. When 

applied to oversharing on social media, when the looking-glass self theory is embodied, 

the individual (oversharing on social media) additionally surrenders power and agency 

over their identity, how they present themselves to others and their overall interactions 

through socialization. 
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How Does Oversharing affect the 
Poster?  

Regret from the overposter is a repeated pattern, an emotion usually deeply 

connected to an individuals emotional wellbeing, in a 2013 study, the findings revealed 

that 59% of respondents have “deleted or edited something that they posted in the past”, 

53% have deleted “comments from others on their profile or account” 45% of 

respondents had removed their “name from photos that had been tagged to identify 

them”, 31% have deleted an entire account and 19% of respondents “posted updates, 

comments, photos or videos that they later regretted sharing (Beaton, Cortesi, Duggan, 

Gasser, Lenhart, Madden and Smith, 2013).” Although only 19% of respondents report 

regretting posting something, some of the other self reported actions such as editing or 

deleting posts, and removing comments can be indications of oversharing or no longer 

wishing to have their profile associated with that post, particularly since a large amount 

of oversharing is posted from adolescent users in a heightened state of emotion 

(Buzzetto-More, Johnson and Elobaid). Receiving unwanted, damaging or harmful 

responses is another potential consequence of oversharing online. By disclosing personal 

or sensitive information, other users can weaponize and use it against the oversharer. It 

can also lead to feelings of rejection “The other side of the coin of course, is rejection of 

the malevolence of trolls, consequences, post-post anxiety…and that indelible tattoo 

(Boag, Simon, Skelly, 2023).” This quote reinforces that the response (or lack of) is a 
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Self esteem and self-worth have also been heavily linked to oversharing. Rui and 

Stefanone (2013) found that the “drive for self-worth via public evaluations increased the 

intensity of social media posts and photo sharing (More,Johnson, Elobaid, 2015, 50)”. As 
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crucial part of why users overshare. If the response is seemingly positive and or reaffirming it 

may encourage the person to turn to oversharing as a coping mechanism. If the response draws 

attention (likes, comments, shares, reposts, messages, etc) this may also encourage them to 

continue. However, if one is receiving little to no responses or being made fun of it can lead to 

feelings of not being cared about or make the poster feel worse. 



adolescents are more likely to overshare, they are additionally at risk of jeopardizing college 

admission, scholarships and internships-resulting in their mental health being jeopardized. 

However, as previously stated, certain “oversharing”, perhaps about a mental health struggle, or 

experience being a survivor of intimate partner violence, can lead to a plethora of positive 

responses and good impressions. It can convey bravery, strength, willingness to be vulnerable 

and can be viewed as inspirational or helpful to others by being open about and sharing their 

story despite it maybe being considered “oversharing”. For some, it can land them a larger 

platform to raise awareness or make a positive impact, or a career out of it. Online vulnerability 

and oversharing through social media has resulted in some even finding their passion or 

“calling”. And serve as a catalyst for social change, open communication, transparency and 

larger discussions and discourse that would not have been delayed or simply not happen without 

people breaking social media norms and shattering the stigmatization that often accompanies 

straying from social or social media norms. 
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Self esteem and self-worth have also been heavily linked to oversharing. Rui and Stefanone 

(2013) found that the “drive for self-worth via public evaluations increased the intensity of social media 

posts and photo sharing (More,Johnson, Elobaid,2013).” As adolescents are more likely to overshare, 

they are additionally at risk of jeopardizing college admission, scholarships and internships-resulting in 

their mental health being jeopardized. However, as previously stated, certain “oversharing”, perhaps 

about a mental health struggle, or experience being a survivor of intimate partner violence, can lead to a 

plethora of positive responses and good impressions. It can convey bravery, strength, willingness to be 

vulnerable and can be viewed as inspirational or helpful to others by being open about and sharing their 

story despite it maybe being considered “oversharing”. For some, it can land them a larger platform to 

raise awareness or make a positive impact. 



What are the micro, meso and macro level 
consequences of oversharing? 

The largest consequences originating from oversharing stem from the fact that there is 

always a chance it can be saved, downloaded or traced to the user even if it is made private, 

archived or deleted. Although some (Boag, Simon, Skelly, 2023) embrace the positive aspects of 

(public) vulnerability of “oversharing”, revealing too much, it is not uncommon that it also makes 

oversharers feel exposed or vulnerable in an uncomfortable way. In Online Communication and 

Adolescent Relationships: The Future of our Children 18, no 1, Subrahmanyam and Greenfield 

explain  how privacy features are commonly used amongst adolescents, “Privacy measures have 

given adolescent users a great deal of control over who views their profiles, who views the content 

that they upload, and with whom they interact on these online forums (Subrahmanyam, Greenfield, 

2008, 123 ).” Despite this making social media safer, and more private for adolescents, this may 

send  the message to those inclined to overshare, that the information they chose to overshare is 

significantly more controlled and private than they actually realize, providing a false sense of 

security. Although users who utilize privacy functions initially control who sees it, the post can be 

re posted or uploaded (oftentimes without their permission), saved or screenshotted, or physically 

shown to a number of people they did not consent to sharing the post with. Facebook additionally 

keeps record of all user information, they have records of deleted posts/lives, when someone untags, 

hides or removes themselves from a post, status updates and profile changes (Buzzetto-Moore, 

Johnson, Elobaid, 2015, 49). Therefore, once the post is uploaded regardless of profile privacy 

settings, it can be and is out there forever.  
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Research has additionally shown that, those who overshare can possibly put 

career, educational or other opportunities in jeopardy. As a result of oversharing often 

coming from an emotionally heightened, sometimes impulsive state, the poster likely is 
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In 2005, an Ivy League university was considering the application of a young 

black man from South Central Los Angeles. The applicant had written a phenomenal 

essay about how he wanted to walk away from the gangs in his community and attend the 

esteemed institution. The admissions officers were impressed: a student who overcomes 

such hurdles is exactly what they like seeing. In an effort to learn more about him, the 

committee members Googled him. They found his MySpace profile. It was filled with 

gang symbolism, crass language, and references to gang activities. They recoiled.

The existence of a “digital footprint”, a trail and documented history of one's online activity, is 

often forgotten by many young adults. This particular example, also reinforces oversharing 

bleeding into meso-level and macro social interactions and it additionally implies “oversharing” 

amongst adolescents is common enough for institutions to particularly look for it amongst 

applicants and use it as a contributing factor in their admissions decision process.

Oversharing tends to affect those who participate in numerous ways, however, most of 

them are negative. Depending on the information shared (engaging in illegal activity, 

discriminatory or hateful posts or “jokes”, complaining about job or company, vicious online 

disputes) certain posts can lead to the oversharer being terminated by their employers as it may 

violate the companies policy or break contract. Social media presence and means digital 

footprint, is often additionally looked into by employers during hiring processes and even human 

resource managers can get involved (Buzzetto-More, Johnson and Elobaid, 2015, 49). Not only 

Boyd, 2014, 29

not thinking of potential institutional or employment policies and rules. In addition to 

violating and facing potential consequences at work, or  school, divulging certain 

personal information online puts potential employment and enrollment at at risk as well. 
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@Whisperally <3, [Pinterest Blogger and digital creator],” 📀📀📀”, Circa 
February 2023. From Whisperally’s Pinterest, 
https://www.pinterest.com/pin/61924563618678951/feedback/?invite_cod
e=2b60e7d030f54ab59e950b00d15ff4d8&sender_id=645070484035143
773 

https://www.pinterest.com/pin/61924563618678951/feedback/?invite_code=2b60e7d030f54ab59e950b00d15ff4d8&sender_id=645070484035143773
https://www.pinterest.com/pin/61924563618678951/feedback/?invite_code=2b60e7d030f54ab59e950b00d15ff4d8&sender_id=645070484035143773
https://www.pinterest.com/pin/61924563618678951/feedback/?invite_code=2b60e7d030f54ab59e950b00d15ff4d8&sender_id=645070484035143773
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does oversharing have the potential to jeopardize one's career or education but also negatively 

impacts relationships with those around them, including their work space. When oversharers post 

about interactions or experiences, specifically negative or personal ones, it may result in the other 

person feeling betrayed, as if they can not trust the poster, embarrassed or angry. However, 

negative interpersonal and social consequences are far more commonly experienced and occur on 

a more regular basis than complications or termination of employment, yet these risks still exist as 

Boyd’s research clearly proves.
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@NotesbyThalia [Blogger], “Don’t let social media dictate your worth”, December 2021. Found 
on Thalia’s pinterest https://www.pinterest.com/pin/366832332158758107/ and website, 
https://notesbythalia.com/blog/ 

https://www.pinterest.com/pin/366832332158758107/
https://notesbythalia.com/blog/


III.Research 
Questions 

31



The main findings my literature review yielded, along with common social media 

dynamics lead me to approach my project by attempting to answer the following research 

questions; What compels users to overshare on social media?, What are the general effects?, and 

how do these consequences effect  the poster, those around them and people in general. The first 

question, understanding what motivates or leads people to overshare on social media is critical; 

not only will provide answers in regard to what causes this behavior but can additionally shed 

light on the climate or environment of social media- what aspects of typical social media 

dynamics amongst young adults encourages, enables or tolerates oversharing. Regardless of the 

climate of any user’s social media, it is evident that oversharing on social media often leads to a 

plethora of consequences-both positive and negative. Prior research conducted on oversharing 

via social media platforms indicates that the consequences are usually overwhelmingly negative, 

however, I am interested in further exploring the general consequences of oversharing primarily 

because I theorize that it is tightly correlated to my first research question. Oversharing 

particularly sensitive, provocative or intimate information through personal social media 

accounts has become a familiar and “normal” part of many college aged users' feeds likely 

normalizing and desensitizing it; potentially distorting user’s perception or judgment when 

sharing. 

 I strongly believe that the consequences of oversharing depend on the particular user’s 

social media climate and how normalized their audience is to oversharing. Lastly, understanding 

the impact oversharing on social media directly has on the oversharers emotional and mental 

wellbeing is imperative. Researchers have found that a significant amount of oversharing from 

adolescents and young adults is posted while in a heightened state of emotion. Considering this, 
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me, the researcher. While the account is designed to accurately portray a college aged Instagram 

user who frequently overshares, all participants will be informed prior to agreeing to participate 

that the account persona and posts are entirely created for my senior project and are not 

indicative or based off of any real person’s posts, feelings, experiences or life. The Instagram 

account used for my study will overshare by posting about a variety of topics one to three times a 

day for four  weeks, participants are simply instructed to engage (or not, if they would not in real 

life) with the posts as if they are a real friend or acquaintance posting them. After the study has 

concluded, participants will be asked to complete a five question survey about their experience 

participating in the study along with content they frequently come across on their own social 

media feeds. The objectives of this study are to further understand the social consequences of 

oversharing (by receiving genuine responses and reactions from participants, along with 

analyzing any patterns or commonalities in engagement), gain further insight into potential 

aspects of social media culture that encourage or discourage users from oversharing online and 

to adequately answer my research questions. 
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in addition to how their posts are received, interacted with (or not), and the general consequences 

of their posts, it is likely the oversharers mental and emotional health is impacted, specifically if 

the content of what they are digitally sharing is related to their emotions or mental state. 

To adequately attempt to answer all three research questions, I have decided to approach my 

methodology and extract qualitative data through an original Instagram study along with a 

follow up questionnaire. I conducted a month-long Instagram study recruiting active social 

media users between the ages of 18-24 to authentically interact with posts that resemble 

oversharing on social media on an entirely faux Instagram account and persona created by 



IV. Methodology 
34



Instagram Study Overview 
As previously mentioned, I incorporated a qualitative, interactive study through Instagram 

as my main methodology. Through a private instagram account under a false alias (despite using 

images of myself) uploading content resembling posts that are considered oversharing, I asked 

participants to interact with the account as if it were real. However, through the recruitment flier 

and the consent form, participants clearly understood that the content they will be viewing and 

engaging with is completely created in addition to their rights as a participant, what is being 

asked of them and the process of the Instagram study. During the recruitment process, I recruited 

thirty five participants between 18 and 24 years of age through flyers and snowball sampling. I 

posted my recruitment ad on my Instagram story (along with asking others to repost), put 

physical fliers up around campus, snowball sampling and by asking individuals who have 

previously expressed specific interest in social media dynamics and structures. I intentionally 

recruited  participants of all genders, race, sexuality, religion, or identity. While participants are 

asked in the consent form to authentically engage with the account as if it was real, they are 

instructed to interact (at least actively view, if they’re not commenting, liking or engaging 

otherwise) at least three times a week with material on the account. The study ran from December 

28th, 2022 to January 27th, 2023. While Loren, the fictitious persona behind the study account 

posted about once a  day on average throughout the thirty day study accumulating thirty six posts 

by the end of the study, I will only be analyzing data from select posts. The content of the posts I 

uploaded to the study account are organized into the following categories (and have included a 

few tentative post examples for each category), Interpersonal, Mental and Emotional Wellbeing, 

Academic/Work, Romantic/Sexual Relationships, Substance Use and Miscellaneous. 

35
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Instagram Study Recruitment Flier 
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1. Burner Used She/her 21

2. Burner Used She/her 21 

3. Main Personal Account used He/him 21 

4. Main Personal Account used They/Them 20 

5.. Main Personal Account used She/Her 23

6. Main Personal Account used He/Him 18 

7. Burner Used She/Her 21

8. Main Personal Account used He/Him 20 

9. Main Personal Account used She/Her 21

10. Personal Spam/Finsta Used She/Her/They/T
hem/He/Him 

19 

11. Personal Main Account Used She/Her 19 

12.  Personal Main Account Used He/Him 22

13. Personal Main Account Used He/Him 20

14. Personal Spam/Finsta Used They/Them 24

15. Burner Used She/Her 18 

16. Burner Used He/Him 19 

17. Personal Spam/Finsta Used She/They 22 

18. Main Personal Account Used They/Them 21 

19. Main Personal Account Used She/Her 21

20. Main Personal Account used He/Him 18 

21. Personal Spam/Finsta Used She/Her 19 

22. Main Personal Account Used He/Him 22 

23. Burner Used He/Him 20 

24. Main Personal Account Used She/Her 20 

25. Burner Used They/Them 18 

26. Burner Used He/They 20 

27. Main Personal Account used He/Him 23 

28. Burner Used She/her/they/th
em/he/him 
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29. Personal Spam/Finsta used She/They 21 

30.Burner Used She/Her 20 

31. Main Personal Account Used He/Him 24 

32. Burner Account They/Them 19 

33. Burner Account She/Her 23 

34. Main Personal Account Used He/Him 24 

35. Burner Used She/Her 21

Participant Demographic 
Chart 



Follow Up Questionnaire Overview 
In addition to participating in the Instagram study, the same cohort of participants were 

asked to complete a five question follow-up questionnaire regarding their participation, insight to 

their engagement and experiences with oversharing. While their engagement, particularly their 

comments, yielded substantial data on its own, the questionnaire supplemented their 

engagement. By providing explanation to their engagement approach, their own opinions, 

history, experiences encountering oversharing online and their overall experience participating in 

the study, I was able to form and identify more accurate and precise patterns and theory within 

my findings. My second and third research questions, “What are the effects on the poster, those 

close to them, their following and social media in general?” And, “What consequences do these 

effects have on the poster, those close to them, their following and social media as a whole?” 

were additionally more clearly through the questionnaire. Although participants' sole 

engagement can be used to make inferences or provide partial answers to my last two research 

questions, collecting and analyzing participants responses to direct questions regarding 

oversharing and their engagement leaves less room for assumptions and provides direct clarity. 

The questionnaire asked participants five questions, 1. Describe your overall experience 

participating in this project and engaging with this account, 2. Did you consider most of the 

posts on the study account to be examples of oversharing? Did you consider them to be 

realistic? Why or why not? 3.Do you believe you authentically engaged with the account as 

if you would in real life? 4. Do you frequently see similar posts from friends or 

acquaintances?  And lastly the fifth question, 5. How do viewing posts from friends or peers 

resembling the ones posted on the account study impact relationships, perception of 
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 Important Terminology  
Throughout the study and subsequent writing, one of my main initiatives was to make the 

content of my study, findings and conclusion as accessible as possible. If you’re active on social 

media, you likely are familiar with popularly used acronyms such as LOL (laugh out loud or 

Lots of Laughs), or OMW/OTW (on my/the way). As interactions through social media have 

become more reminiscent of traditional in person communication, and more integral to the 

human experience, ‘text language’ and seemingly random acronyms have become rampant in not 

only social media relations but offline socialization as well. While creating the study account and 

persona, Loren, my goal was to appear as real and authentic as possible. A critical piece to this 

was making specifically Loren’s captions and comments as realistic as possible, considering that 

arguably excessive acronyms and abbreviations were necessary. In an attempt to make my 

language and content easily accessible, I have included an index of acronyms, abbreviations and 

various social media terms.

39

1. FR/FRFR: For Real/For Real For Real; meaning “honestly” or “be real” 

2. Finsta: “Fake Instagram” typically refers to a more private, uncensored glimpse into 

someone's life. It typically is a private account designed for close friends and does not 

have the same social expectations as an official personal Instagram account. 

3. DM: Direct Message: a feature through Instagram that allows users to send and receive 

private messages, similar to texting.  

interactions with those people? Despite asking five questions in the questionnaire, I have 

selected to only use data and participants' responses from questions four and five. Through 

participants' answers to these questions, I was not only able to contextualize engagement further 

but also learn more about the frequency of oversharing and how it affects their mental health, 

relationships and their own social media activity. 



4.   Burner Account: Anonymous, incognito account. For the context of this paper, it refers to 

participants who engaged under an anonymous account solely to participate in this study. 

5.  W/: With 

6.  IDT: I don’t think 

7. Felt: Common phrase used to indicate that something is relatable or that the post or caption 

was “felt by” the person using the phrase. 

8. Ur: Text language for your or you’re 

9. HMU: Hit me up- a commonly used phrase meaning text or get in touch with me. 

10. Finsta: “Fake Instagram” typically refers to a more private, uncensored glimpse into 

someone's life. It typically is a private account designed for close friends and does not have the 

same social expectations as an official personal Instagram account.

11. JMO: “Just my opinion”

12. TBH: “To be honest” 

13. Spam/Spam Account: Sometimes used interchangeably with finsta, but often referencing 

accounts that spam their followers via mass, excessive posting, typically regarding miniscule and 

more personal life updates along with rants, thoughts and opinions. 

14. IYKYK: “If you know, you know” a phrase used after making or writing a typically vague 

or ambiguous comment indicating that only a select group of people will understand the 

reference or joke. 

15. Abt: “About” 

16. OMG: Oh my god/gosh 

17. Haul: When referenced in this study, it is referring to the following definition, making a 

video or social media posts discussing, reviewing and critiquing recently purchased items, in this 

case, clothing.  

18. Evr: Ever

19. Rlly/Rly: Really 

20. AF: “As fuck”, used to emphasize a point 

40



V. Findings and Data 
Analysis 

41



Instagram Study Data
The Responsible, Helpful, Friend 

 

The Instagram study aims to examine the interactions and responses from oversharing,  the 

results can be used as inferences to further understand what compels users to overshare. After the 

Instagram study concluded, I was left with an overwhelmingly excessive amount of data, 

fortunately, this resulted in a plethora of findings and certainly an abundance of Instagram 

notifications. After combing through numerous posts with a variety of comments, along with evident 

engagement patterns amongst participants, I proceeded by organizing and presenting my data from 

the study by categorizing participants with similar engagement habits into groups. After noticing that 

there were several “types” of followers (participants) who all approached interactions with Loren 

differently. I began by identifying the main, distinguishing engagement approaches and 

characteristics and then proceeded to group participants with similar engagement patterns and 

characteristics together. While all five participant engagement groups (with the exception of ‘the 

Scroll and Roll’ Outlier category), appeared to want to be supportive in some fashion, however, 

participants' methods of support and overall engagement approaches varied. Organizing and 

categorizing participants findings by their similarities in approach  as the most coherent and strategic 

structural and methodological decision.

42

Between coming of age movies, talk shows and mainstream news segments, we are 

constantly reminded of the unfortunate yet common negative experiences including cyber 

bullying, harassment, discrimination and verbal abuse young adults frequently endure on social 

media. Despite the plethora of factors differentiating social media from real life, in person 

interaction, many researchers attribute cyberbullying and other forms of digital harassment to 

anonymity, “Thus, cyberbullying and ‘shitstorms’, for example, flourish under the protection of 

anonymity, (Wawra, 2015, 241.”) As a result of technology and social medias rapid sophistication, 

anonymity, direct messaging (DM), and other affordances social media platforms 



A majority of my study’s  participant categories reinforce most social media platforms' 

proclaimed purpose, to connect and share moments or visual content with friends and family. 

This first category, The Responsible, Helpful Friend particularly confirms that despite social 

media affordances potentially being the cause of an increase in cyberbullying, there still are kind, 

and supportive young social media users. 

This particular category was an outlier, coined the “Responsible, Helpful Friend”, 

participants in this category consistently extended support and kindness towards Loren through a 

variety of techniques. While other categories were supportive, what defined this group was the 

participants' mature, practical and obliging engagement. Participants primarily expressed support 

in four ways, encouraging and offering verbal support, gently communicating concern regarding 

choices or comments Loren would make, reminding Loren they are there to talk or hang out and 

lastly, offering practical advice, problem solving and productive solutions. Although participants' 

approaches were all supportive and helpful, they had different purposes and impacts but were all 

responsible, helpful, supportive and reasonable. 
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feature, have led to cyberbullying affecting a disturbing number of young adults. A nationwide 

study recently found that both being targeted online and becoming the cyberbully were equally 

as common amongst their participant pool, “more than half of teenage students have either 

experienced or engaged in cyberbullying (Sullivan, 201, 35, ).”   While the internet and social 

networking platforms have the ability to create and foster a hostile environment or culture, the 

positive effects, interactions and experiences teens and young adults have are often seemingly 

forgotten and excluded from a majority of mainstream discussions, depictions and narratives.

I primarily noticed two main types of responses from this category:ones that attempt to 

problem solve, offer positive advice, offer support, and express concern, the second type 

consisted of comments that encouraged Loren when she posted something positive and healthy. 



Several of the categories of participants were supportive, however, what separated this 

category from others was the participants responses, although they frequently offered Loren 

verbal support, many of their responses were rooted in problem solving through advice. One 

particular participant in this category, who we will refer to as Alexa, is a 21 year old (she/her), 

who used a burner account and frequently would offer direct problem solving through advice or 

friendly suggestions to Loren. For instance after Loren was fired from her job for using a 

cannabis vape in the bathroom on shift, Alexa offered to give Loren names of places that were 

hiring; “omg no!!! I heard of some places hiring so dm [direct message] me if you want 

suggestions for a new job.” Another participant, ‘Jordyn’, a twenty four year old (he/him) using a 

prior spam account to participate chose to be productively supportive by always expressing 

willingness to talk and condemning negative or destructive behavior or choices on Lorens end. 

In response to Loren stating she felt “sad and alone” and as if “Everyone is fake af”, Jordyn left 

the following comments “You can always text me :)))”, “I’m here for you” and the third was 

simply three yellow emoji hearts. Jordyn continuously offered support through hanging out, 

talking and reminding Loren that she was not alone and that what she was feeling or going 

through was experienced by others as well.
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The most common approach amongst not only participants in this category but throughout 

all categories was to express support through simple verbal encouragement and support. 

Frequently, this approach was used in shorter exchanges, often with less personal phrases including 

“I am here for you” and “You’ll do great! Don’t worry!” accompanied with an accumulation of 

different emojis. Most of this category's engagement, especially more in depth and detailed 

interactions, were approached through the other three techniques this group used. However, short 

but sweet messages to let Loren know she had support were often used as a 


